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A little about me
Designer, creator, healer 

I’m a designer with 30 years of experience across a broad range of creative services—from 
app and web design to impactful graphic and identity design. With a strong background in 
brand and marketing design, I’m well-versed in developing cohesive design systems and 
effective marketing campaigns. I genuinely enjoy working as a creative partner to produce 
designs that deliver real results. 

In recent years, my journey has taken a deeply personal turn. After undergoing cancer 
treatment, I stepped away from the corporate world to focus on healing—both physically and 
emotionally. During that time, I discovered new passions that have become meaningful parts 
of my life. 

Today, alongside my design work, I’m a certified Reiki practitioner and licensed esthetician, 
specializing in Japanese head therapy. I blend my creative spirit with a dedication to wellness, 
helping people find beauty, peace, and healing. I also volunteer as a cancer ambassador, 
sharing my story to raise awareness and support others facing similar challenges. 

Design remains at the core of who I am. It’s not just what I do—it’s my essence. Whether for 
commercial clients or volunteer projects, I continue to create with purpose, passion, and 
heart. 

I’m always open to meaningful collaborations—let’s connect and explore how we can work 
together on your next project.



Resume

EXPERIENCE 

M Creations 
Owner / Principle Designer 
2024 
Providing design services to a variety of clients from an individual to corporate.  

Career break / Cancer treatment 
2024 

LinkedIn 
Staff User Experience Designer 
2011 – 2024 

GROWTH-CHAMELEON 
2020-2024 
Design Lead for the internal tool “Chameleon,” which allows non-engineers to customize LinkedIn content, layout, and other 
components to create a better experience tailored to specific audiences. 

INTERNATIONAL-JAPAN 
2018-2020 
Design Lead, responsible for identifying gaps and issues for international users and creating experiences suited to Japanese 
audiences. Developed Japan-specific products such as guest landing/sign-up pages, onboarding flows, business card scanners, 
and more. Worked closely with the Japan GTM team on marketing communication materials. 

SUBSCRIPTION 
2015-2018 
Led the entire experience design for LinkedIn Premium subscribers, from acquisition to post-purchase. Created the Premium 
design system to differentiate the Premium product from the free tier. Additionally, spearheaded the "My Premium" hack project, 
which became a real product after pitching it to partners and stakeholders for over a year. 

DESIGN SYSTEM 
2013-2015 
Design Lead for the pattern library for mobile products. Oversaw teams working on apps, identified and developed common 
design patterns for all products at scale, and advised on design needs and questions related to mobile patterns. 

BRAND AND MARKETING  
2011-2013 
Assisted in building and managing corporate branding for a rapidly growing company worldwide. Collaborated with partner 
organizations, including PR, product, and marketing teams, to ensure all member-facing materials were consistent and polished. 
Also managed event materials such as keynote presentations and event branding 



Senior Interactive Media Art Director / Creative I - Advertising & Interactive Media 
1997 – 2010 

Design Lead for the interactive media division. Clients included high-tech companies like HP, Compaq, 
Palm, NEC, and Commerce One, as well as non-tech clients like First5 of Santa Clara. 
Interactive media projects encompassed corporate websites, interactive demos, webcasts, CD design, 
Flash animation, web banners, and PowerPoint designs. 

EDUCATION

Art Academy University / BFA – Advertising  
University of San Francisco / BFA - Advertising

LICENSE + CERTIFICATION

Reiki Masters Degree  
Japanese Dry Head Spa Therapy Certification  
California Esthetician License 

REFERENCES

Stephani Lucas www.linkedin.com/in/stephanielucasfortrust/ 
Efrat Orkin www.linkedin.com/in/efratorkin

 
More references and design samples available upon request

michalhuang@gmail.com
www.linkedin.com/in/michalhuang
650.906.8927

http://www.linkedin.com/in/stephanielucasfortrust/
http://www.linkedin.com/in/efratorkin
mailto:michalhuang@gmail.com


Premium User Experience Enhancement



Premium user experience enhancement 
PROBLEM 
• Subscribers not understanding Premium features 
• Hard to find Premium features within products in multiple places 
• Subscribers don’t notice that they are using Premium features even though they 

are 
• Low subscription retention rate  

CHALLENGE 
• Determine how and when to implement assets - No resources 
• Collaborate with other teams 
• Educate the internal team the importance of the proper branding  
 
GOALS 
• Highlight Premium contents without distracting the users 
• Create an additional value for Premium subscribers 
• Create Premium branding that subscribers can recognize throughout the product



Premium user experience enhancement 



Premium user experience enhancement 



Linkedin.com Premium experience with new branding
Worked with other teams to includes Premium branding appropriately through out the product

Worked with other teams to includes Premium branding appropriately through out the product



Linkedin.com Premium experience with new branding
New Premium jobs insight to add an additional value to Premium subscription



Linkedin.com Premium job insights with new branding



My Premium
A hub page that includes all the Premium features and insights as well as an account management capability



Who’s Viewed Your Profile Redesign
Redesign of the most popular Premium feature with new additional insights and analytics

Original New

Phase 1 final spec PDF

https://drive.google.com/open?id=1aL_EMbHZRQMe4pfRIyko1VHw1jR93fbO


International Experience



Japanese guest landing page
The guest page with the suitable images and additional information for Japanese market



Japanese user guidebook
An extensive user guide on how to make the most out of LinkedIn for Japanese audiences



Japanese talent solution collateral
Talent solution sales material, specific to Japanese audiences



Event Branding



LinkedIn Connect events branding
Brand guideline and other event related materials including keynote presentations



LinkedIn Connect events branding
Brand guideline and other event related materials including keynote presentations



Logos



Pure Elements
Natural stone and crystal, handmade crafts retail store



Other logos



Other logos



First 5 Santa Clara logo and collaterals 
Brand guidelines and collateral for First 5 Santa Clara, including a photoshoot and an image library for all commercial uses



Thank you
Michal (Maiko) Takahashi Huang 

michalhuang@gmail.com 
650.906.8927

mailto:michalhuang@gmail.com

